Intent:

Guidelines:

Windows

To visually connect the shopper with the interior of the business; to provide a welcoming atmosphere and
encourage pedestrians to enter establishments.

Ground-floor windows on buildings and shops are the means by which the pedestrian connects with activities
occurring inside. Visual window displays create a sense of public activity and vibrancy and allow pedestrians to
view goods and services offered within. Large windows also provide increased levels of natural lighting.

New buildings constructed along Ash Street in downtown Mayer should utilize windows in a manner typical of
historical architectural commercial retail structures in order to encourage a pedestrian friendly environment that is
conducive to public activities.

New front-facing building facades in downtown Mayer should be constructed with at least 60 percent transparent
window coverage. Side facades should be constructed of at least 30 percent transparent window coverage.
Windows must be transparent. Non-transparent glass such as smoked, colored, or tinted glass creates a visual effect
similar to a blank wall and should only be allowed in transom windows.

Individuals seeking to redevelop existing buildings in downtown Mayer should be encouraged to open up blank
exterior walls and add display windows that meet these guidelines to the greatest extent possible.

Ample windows will provide natural light to
the interior of the building, display goods,
increase pedestrian interest, and provide a

welcoming feeling.

Photo by John Workman
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Doors

Intent: To provide a sheltered transition area to the interior of the business; to emphasize the location of the entrance.

Guidelines: New buildings constructed in downtown Mayer should have recessed entryways that draw attention to the entry
points of businesses and convey a sense of welcoming. Commercial-style doors constructed predominantly of
glass should also be encouraged as they draw attention to the storefront. Residential-style doors that contain little
or no glass are not appropriate for buildings in the downtown area. The style and material of the door to the main
entryway should be consistent with the rest of the front building facade, including but not limited to glass coverage,
material, kick plate, and frame.

Main entryway doors should be at grade with the existing public sidewalk in order to provide physical access to
individuals with special needs while simultaneously providing storefront visibility to pedestrians and automobile
traffic. Walk-ups/step-ups, ramps, and elevated arcades should be discouraged.

Entryways that provide access to multiple businesses damage the public realm by removing the architectural focus
from the street in favor of internal environments. Such entryways can also detract from storefront visibility. Each
individual shop should have its own primary entryway facing either the front street, side street, or back alleyway/
parking lot.

Architecture, combined with
advertising, can create
very unique and attractive
entrances.

Photo from the design manual for downtown North St Paul, Minnesota 29
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Awnings

Intent: To enhance and encourage a pedestrian atmosphere; to provide shelter from the elements; to provide a signage
panel for businesses; to define storefronts and entrances.

Guidelines: Awnings should add an architectural element to buildings by creating a sense of enclosure on the street level while
providing a visual break between storefronts or storefront segments. Awnings should be in character with a historic
downtown architectural style by utilizing canvas or another water-repellent cloth-type material. Awnings should
be limited in height from between a minimum of 8 feet from the street level to 12 feet. Awnings should have a side
panel to cover the frame from view. Vinyl or metal awnings should be discouraged. Awnings should be allowed to
act as secondary signage or primary signage when no other signage option is available. Signage should be limited
to the awning skirt, which shall not exceed 12 inches in height or side panel.

Closed ends on
awnings seem
robust, complete,
and established.

Open ends on
awnings seem thin
and temporary.
They detract
from the sense of
quality.

These awnings enforce the rhythm of the streetscape This awning to too long and doesn’t reflect the
by centering over the windows and maintaining fenestration of the building.
proportion with other facade details.

Photos from the design manual for downtown North St Paul, Minnesota
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Architectural Detail

Intent: Details establish a unique sense of identity and convey a feeling of quality in buildings and businesses.
Architectural details are scaled to the pedestrian experience and can contribute greatly to a sense of place.

Guidelines: Building designs are encouraged to include architectural details such as chimneys, parapets, cornices, lintels, sills,
area arches, transom windows, display windows, window bases, doors, kick plates, and iron works.
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Lighting

Intent: To provide a safe downtown feeling for pedestrians; to encourage lighting that does not disrupt adjacent businesses,
residences, or traffic.

Guidelines: Lighting fixtures should be concealed or integrated into the building design. Outdoor lighting should be directed
away from adjoining businesses, buildings, or public areas, including streets or sidewalks. Light sources should be
hidden from direct view of pedestrians or motorists. Warm incandescent lighting is encouraged while fluorescent
lighting is discouraged.

Lighting on multiple-story mixed-use buildings should be respectful of residential units by utilizing shielding or
placement to direct excessive lighting away from second story windows.

A coordinated lighting plan shall be submitted for review with building plans.

Holiday type lighting (Christmas lights) with a limit of 7.5 watts is allowed.

“Goose neck” business lighting hides the source of the
light while providing accent to signs. It also prevents
glare from the light source which could negatively
impact traffic.

Photo from the design manual for the historic Photo from the design manual for downtown North

district, Stillwater, Minnesota St Paul, Minnesota
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Materials

Intent:

Guidelines:

Color

Intent:

Guidelines:

DESIGN GUIDELINES H Downtown Mayer

Building materials contribute greatly to establishing visual interest, sense of quality, and place identity. Like
details, they relate to the pedestrian experience and harmony along the streetscape. A harmonious material palette
can help establish unity, rhythm, and cohesion of physical form. Quality of building materials also facilitates
maintenance and increases property values.

New commercial buildings should be composed of earthy materials. Individual building material palettes should
include a singular base material for the facade and complementary materials for fenestration, trim, and architectural
detail. Brick is the preferred primary material for commercial buildings. Acceptable complementary materials
include: a complementary brick, block (but not concrete), painted wood, anodized metal, or natural stone.

Numerous materials should be avoided as they may become a maintenance problem and disrupt the integrity of
the building design. False veneers and non-sustainable materials should not be allowed. Materials such as shiny
metals (aluminum siding), polished stone, or plastics should be avoided.

Residences should consider using brick or stone as a base and should try to avoid vinyl siding. All materials must
be kept in good condition (no flaking or peeling paint, faded stain, cracked or broken areas).

Color is one of the elements that is first noticed about a building and therefore can leave a lasting impression.
Colors that are muted fail to activate a streetscape. Colors that are too bold or bright compete for attention
and detract from the harmony of the streetscape. Colors should work together to present a vibrant and unified
downtown.

Passive colors such as beige, creme, and pastels should be avoided for commercial buildings unless there is also
exceptional attention to architectural detail and outstanding use of complementary accent colors. Colors in the neon
and white palette are also discouraged. Earthy and rich tone will look better on buildings when used with more
colorful trims and awnings. Adjacent buildings should not use the same color as it will detract from individual
identity.
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Rooflines

Intent: Rooflines help to distinguish individual buildings from those adjacent to them. They provide visual interest
for pedestrians and help to provide a “ceiling” for the downtown space. Mayer’s mixed use of commercial and
residential buildings allows rooflines to help delineate building type and use.

Guidelines: Differentiating the roofline of one building from another is encouraged, although adjacent rooflines should be
related in size and proportion. Cornices are encouraged to create distinct, clean edges when viewed against the sky.
Commercial buildings shall have a flat or slightly pitched roof hidden behind a parapet wall. The parapet should
have a horizontal alignment. Residential buildings are encouraged to have a pitch roof profile when viewed from
the street to distinguish them as residential buildings. Pitches on residential buildings should not be so great as to
seem out of proportion with the rest of the building or the streetscape.

Rooflines vary enough to :
distinguish adjacent buildings rrmaranmrrrone AR IRAITRIOR,

.-ﬂ-—-\-l'l:"-“

from one another but maintain a
unified height.

Graphic by John Workman

27 Downtown Mayer H DESIGN GUIDELINES



Signs

Intent:

unity of the streetscape; to avoid competition for attention.

To ensure adequate identification of each business while maintaining architectural harmony, compatibility, and

Guidelines: Storefront signs should be used only to display the name of the business. They should be located in a horizontal
ban dividing the storefront windows from the upper facade. Lettering should be bold, simple, and easy to read

from across the street.

Window signs can be applied to the glass portions of storefronts or affixed to the interior of the building. In either
case, they should take up no more then 20 percent of the window surface area.

Projecting signs allow pedestrians and motorists to see a business location while moving along the building front.
Projecting signs need to be a minimum of 8 feet from the sidewalk surface and maintain a maximum of 1 foot
clearance to the building facade. The overall area of a projecting sign may not exceed 12 square feet and may have
a maximum width of 3 feet. They should be in proportion with the architecture of the building.

Signs easily run the risk of becoming distracting. Signs should not compete for attention with each other or the
architectural features of the building. Rooftop billboard type signs are not allowed.

(below) Large banner signs like those shown below
are not harmonious with the building architecture.
They detract from the overall unity of the streetscape.
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(right) A well designed
sign on the face of
an awning can help
identify a business

while also maintaining

consistency of design
throughout Downtown.
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Intent:

Guidelines:

Landscaping

To screen undesirable views; to provide shade; to create buffers between businesses and residences; to enhance the
pedestrian experience.

Downtown should maintain an overall cohesive landscape. Boulevard plantings should maintain equal spaces
between plantings or containers. The plant palette should be consistent throughout the downtown area, although
individual landowners should feel free to express their own creativity. Individual residences along Ash Avenue are
encouraged to design their front yards in a manner that provides seasonal color and interest to pedestrians within
the downtown area.

Landscaping should not hide or detract from the architecture of buildings, but complement and highlight it.
Landscaping should be used to enhance the edge of the streetscape and help to define the character of downtown.

(left) By adding hanging baskets and planters to a landscape otherwise
dominated by hard materials, a softer and more welcoming environment can
be created for pedestrians and residents.

The retaining wall (below) acts like a fence in that it provides an ‘edge effect’
for physical movement, but allows the private space to be engaged visually.

Photo by John Workman
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Special thanks to those community members and planners who contributed their time and ideas to the
creation of this design manual:

Tracy Asplund
Al Edholm
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Rod Maetzold
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Greg Schweser - U-CGO
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